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Definition

A market segment is subgroup 
of people or organizations 
sharing one or more 
characteristics that cause them 
to have similar product needs. 



Is segmentation always applicable?

ÅSize, purchasing power, profiles of 
segments can be measured. Measurable

ÅSegments must be effectively reached 
and served.Accessible

ÅSegments must be large or profitable 
enough to serve.Substantial

ÅSegments must respond differently to 
different marketing mix elements & 
actions.

Differential

ÅMust be able to attract and serve the 
segments.Actionable

It dependsé



So ïWhy Segment?

ÅSegmentation will allow you to get as close as possible to 

communicating one-on-one with every customer or prospect

ÅIt will identify elements that can make your overall brand message 

relevant to all of your audiences

ÅEspecially in tough times, every EUR counts

Better 
Understanding

Increased 
Relevance

Improved 
Konversion

More Bang for 
Your Buck



Segmenting Consumer Markets

ÅGeographical segmentation

ÅDemographic segmentation

ÅMost popular segmentation

ÅPsychographic segmentation

ÅLifestyle, social class, and 

personality-based segmentation

ÅBehavioral segmentation



Segmentation in Action ïOut of the box

Traffic Sources Campaigns Visitor Retention Visitor Profile



Segmentation in Action ïCustomized for Retail 



Segmentation in Action ïFinance



Segmentation in Action - SiteCatalyst

Loyal Customers with purchases > 1000

Analyse Segment
Build Segment



Segmentation in Action ïDiscover On Demand

Å Infinitely 

dimensional 

analysis on real, 

un-sampled data

Å Real-time 

dynamic 

segmentation and 

profiling

ÅKnowledge 

discovery and 

controlled 

experimentation


