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Get to know your customers better!

How advanced segmentation is the
prerequisite for incremental success

Egon Wilcsek
Partner Manager, Central and Eastern Europe



Definition

A market segment is subgroup
of people or organizations
sharing one or more
characteristics that cause them
to have similar product needs.
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Is segmentation always applicable?

A Size, purchasing power, profiles of
Measurable segments can be measured.
: A Segments must be effectively reached
.
- A Segments must be large or profitable
SUbStantlaI engugh to serve. < p J
. . A Segments must respond differently to
different marketing mix elements &
Differential i
actions. J
ACti()nable Ag/leugsrirz]lgﬁtgl.ale to attract and serve the

It dependsé
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So i Why Segment?

A Segmentation will allow you to get as close as possible to
communicating one-on-one with every customer or prospect

A 1t will identify elements that can make your overall brand message
relevant to all of your audiences

A Especially in tough times, every EUR counts
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Segmenting Consumer Markets

AGeographical segmentation

ADemographic segmentation
A Most popular segmentation

APsychographic segmentation

A Lifestyle, social class, and
personality-based segmentation

ABehavioral segmentation
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Segmentation in Action T Out of the box

Site Metrics »
Site Content »
Video »
WMobile »
Paths >
Traffic Sources »
Campaigns >
Products »

Visitor Retention >
Visitor Profile »

Custom Conversion *

Internal Search »
Custom Traffic »
Test&Target >
Survey »

Traffic Sources

Campaigns

Visitor Retention

Visitor Profile

Search Keywords - All
Search Keywords - Paid
Search Keywords - Natural
Search Engines - All
Search Engines - Paid
Search Engines - Natural
All Search Page Ranking
Referring Domains
Original Referring Domains
Referrers

Referrer Type

Campaign Conversion Funnel
Creative Elements
Campaigns

Medlia TP

Delivery tool
Channel &

Paid Keywaord
Email Type

Trade Show
Meilia Size
Banner Size
Banner Location
Campaign Type
Campaign Owner E
Listing

Site Name

Ad Name

Campain Type

client campaign name
Mailing Class

Mailing Type

Subject Line

Target Name(s)

JR_class

Creative Element

Return Frequency
Return Visits
Daily Return Visits
Visit Number
Sales Cycle

Customer Loyalty

Days Before First Purchase
Days Since Last Purchase
Daily Unique Customers
Weekly Unique Customers
Monthly Unique Customers

Quarterly Unique Customers

Yearly Unique Customers

GeoSegmentation ¥
Visitor Heme Page

Languages

Time Zones

Domains

Top Level Domains

Technology »
Visitor Details »
Visitor State

Visitor ZIP/Postal Code
Browsers

Browser Types
Browser Width
Browser Height
Ciperating Systems
Monitor Color Depths
Monitor Resohutions
Netscape Plug-Ins
Java

Javascript
Javascript Version
Cookies

Connection Types

OMNITURE"

(W e—



Segmentation in Action T Customized for Retail

Site Metrics

Site Content
Video

Maobile

Paths

Traffic Sources
Campaigns
Products

Visitor Retention
Visitor Profile
Custom Conversion
Internal Search
Custom Traffic
Test&Target

survey

Product Finding Methods

Merchandising Category
Reports

Payment Methods
Coupons

Shipping Methods

Lifetime Value Score
Dvay Parting Reports #

Previous Pagename

Shopping Tools

Google Natural Search Rank
Add to Cart Method

Cross Sell Location

Monthly Hew & Repeat
Return Reason

Action Date

Visitor ID Reports

Purchase ID

Req Status

AB Testing

Seqments

Conv. GeoSegmentation Reports?

Conmv. DMA Segmentation >
Reports

Satistaction Score
Zof Errors
Error Message

Store Locator Zip Code Reports »
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Segmentation in Action

Site Metrics

Site Content
Video

Maobile

Paths

Traffic Sources
Campaigns
Products

Visitor Retention
Visitor Profile
Custom Conversion
Internal Search
Custom Traffic
Test&Target

survey

Form Field

Internal Promaotion

Promaotional Placement

SurveylD Reports >
AB Test Variable

Self-Service Event Type
ToolCalculator

Application

MVT Variable

Age Group Reports >

I FiInance

| Channel

1 Relationship

| Age Group

Form Field
Application Type
Application
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Segmentation in Action - SiteCatalyst

Analyse Segment
Build Segment

Segment Definition Builder

Title: | Loyal visitors

gment Defi

[ Components [ Library

Segment Cavas

D Include [ Exclude

12 Configure Report | B Add Metrics | Trended / Ranked

B Revenue - Electronics Plus Demo

MNew Customers.

B Revenue - TravelPlus Demo

Containers .
Loval Visitors *
E X Return Customers
n Page Yigws —
i iDrag and Drop Caomponent Here
B visits S
Tatal Revenue > 1000 X
n Visitors Loyal Customers
P
H i Drag and Drop Component Here
-
i 4 i | I i
Events o 200,000 400,000 B00.000 800,000 1,000,000 1,200,000 1,400,000
Order =1 Electronics TravelPlus
EX Customer Loyalty by Channel H Plus Demo [ | Demo Change
Product Yiew Revenue ¥V Revenue
1. ! Hew Customers $1,073,995 $1,283,474
Cart 1 Paid Search F437,439  407% $0 00% 437 433 -100.0%
2 Partner Referral F179,596  167% $O 00% $-179.596 -100.0%
Checkout
3 Email F158,517  14.8% 0 00% 155517 -100.0%
Cart Addition 4 Friend Referral $151,556  141% §0 0 00%  F-151.556 -1000%
a | Remove Itern Bl Matural Search $114,114  10E6% $00 009 F-114.114 -100.0%
Show all for New Customers
2. B!  Return Customers $107,673 $90,471
1. Paid Search $35,012  353% 0 00% $-35,012 -100.0%
2 Partner Referral 33701 3.3% 0 00% §-33 701 -100.0%
3. Email $13,204  123% 0 00% $-13 204 -100.0%
Loyal Customers with purchases > 1000 @ s e M
Bl Matural Search 727 BE% ¥0 00% §-7.271 100.0%
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Segmentation in Action T Discover On Demand

A Infinitely
dimensional
analysis on real,
un-sampled data

A Real-time
dynamic
segmentation and
profiling

A Knowledge
discovery and
controlled
experimentation
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